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Introduction
This report summarizes the key elements and outcomes of Switched On, an international symposium exploring sexuality 
education in the digital space held in Istanbul, Turkey from 19 to 21 February 2020. The symposium explored the 
opportunities and challenges for capitalizing on digital spaces to strengthen efforts to deliver comprehensive sexuality 
education to adolescents and young people. 

Multiple stakeholders connecting

Content developers

Influencers (social media)

Young people

Tech industry representatives

Ministry of education, health, and other public 
sector officials

Academics

Donors

United Nations agencies 

Objectives of Switched On
 y Delve into the latest evidence informing effective delivery 
of sexuality education through digital spaces

 y Learn about and engage with promising platforms from 
around the world 

 y Hear from young people about how they are creating and 
consuming sexuality education in digital spaces 

 y Create networks and conversations between youth, 
educators, public health professionals and the tech industry 

 y Consider how future work can be supported to be effective, 
engaging and responsive to young people’s needs

people from countries

breakout 
sessions presenters

plenary 
sessions

“The digital space, in its many diverse forms, 
offers unprecedented opportunities and potential 

breakthrough solutions to make sure young people 
can get this crucial information, right on the screens 

in the palm of their hands” 

Ian McFarlane, Acting Regional Director, UNFPA 
Eastern Europe and Central Asia Regional Office

Agenda

Day 1 set the scene, aiming to explore the state of the 
digital landscape, how young people are connecting 
and what they seek from digital spaces when it comes 
to information and education about sex, bodies and 
relationships. While undoubtedly a popular outlet for 
information among young people with access to digital 
technologies, the sessions also weighted up the evidence 
of digital interventions, in terms of effectiveness, reach 
and complementarity with non-digital interventions. 
Gaps in the evidence were highlighted. 

Day 2 opened with a panel of influencers - popular 
and influential figures who have the power to affect 
social norms and impart information. This set the 
scene for a day of discussion and debate on the various 
opportunities and risks when it comes to delivering 
quality sexuality education in digital spaces. Key topics 
included reaching ‘difficult to reach’ groups, use of 
digital tools to strengthen implementation of sexuality 
education in school settings, child safeguarding 
considerations and personal data and privacy. 
The afternoon plenary and breakout sessions presented 
the opportunity to debate some of the ‘hard’ questions 
around pornography, power and politics. 
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Day 3 had a future focus: What 
steps do we need to take to 
ensure that young people 
have access to spaces that 
are engaging and effective 
and do no harm? In moving 
forward, how can we build on 
the best practice and learnings 
from relevant digital solutions 
implemented worldwide? 

Participants had the opportunity to engage in a 
series of skills building sessions and action-oriented 
discussions, enabling them to improve their work 
developing digital platforms for young people. 
Industry representatives and social justice actors 
helped the group understand how platforms 
must evolve to reflect constantly changing digital 
technologies and advance the needs of diverse 

communities around the world. Stakeholders from 
different sectors considered a range of future actions 
to ensure that digital spaces are used to their full 
potential. This included considering the need to 
build on existing and develop new guidance and 
what this might look like. It was reiterated that digital 
interventions are were not a magic bullet solution, 
but rather a valuable component of a range of 
interventions to promote young people’s sexual and 
reproductive health. 

Two pieces of commissioned research provided 
a backdrop for the symposium, by reviewing the 
evidence for digital-based sexuality education 
interventions, and presenting the views and needs of 
young people around the world in this respect. The 
research is summarized in a technical brief, circulated to 
participants at the meeting, which can be found here:  
https://unesdoc.unesco.org/ark:/48223/pf0000372784
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Introduction
As young people become increasingly engaged with 
digital spaces – over 70% of the world’s youth aged 15-
24 are online1 – it is not surprising that many are turning 
to digital sources to seek information about bodies, 
sex and relationships. This new reality comes with both 
opportunities and challenges. Digital spaces offer an 
emerging platform where some elements of sexuality 
education can be made more accessible, engaging, and 
interactive for young people. They also offer a potential 
avenue to complement traditional classroom delivery 
of comprehensive sexuality education (CSE), with 
resources aimed at supporting educators. At the same 
time, quality assurance is a challenge, and, in venturing 
into digital spaces to seek information, young people 
will come across a range of content, some of which may 
be incomplete, poorly informed or harmful. Educators, 
healthcare workers and digital content managers are 
faced with a delicate balance between leveraging the 
potential of the digital spaces for delivery of quality 

content that reaches a diverse population of young 
people, and the responsibility to ensure that young 
people are equipped with the skills to critically engage 
with the content they encounter.

This technical brief summarises the findings of two reviews 
commissioned by UNESCO in 2019. The first is a desk review 
of the evidence for the use of digital resources to deliver 
sexuality education for young people, conducted by the 
Institute of Development Studies (UK). The review aimed 
to explore the extent to which digital content can influence 
knowledge, attitudes and practices of young people 
10-24 years old and the potential for digital spaces to be 
used to add value to the traditional delivery of CSE. The 
second review involved primary research with young people 
around the world led by Restless Development, a youth led 
international NGO.

Getty/RyanKing999

For the purposes of this paper, the terms sexuality education or information are generally used instead of ‘comprehensive sexuality education (CSE)’, recognising 
that education in the digital space may not be able to cover as full a range of content and age ranges or learning approaches as expected by the definition of CSE 
(as per UN International Technical Guidance).

Technical brief

THE SWITCHED ON MARKETPLACE
A dynamic marketplace was set up as a learning and sharing hub within the symposium.

A key feature was an exhibition of posters showcasing 30 digital sexuality education platforms, with accompanying tablets so that 
participants could interact with these promising platforms. Alongside, content developers presented their digital innovations from a 
stage, with 12 presentations throughout the three days. 

Setting the scene

Patterns of use and access
Presentations throughout the symposium highlighted 
patterns in access and use of the Internet. While globally 
Internet use continues to increase, digital divides persist 
with inequalities in access both within and between 
countries. This has important implications for how 
digital spaces are harnessed for education. 

The UN International Telecommunications Union 
presented data confirming that Internet use continues 
to grow globally, with 4.1 billion people using the 
Internet in 2020, or 54% of the global population 
(an increase from 29% in 2010). On the flipside, an 
estimated 3.6 billion people remain offline, with 
the majority of the unconnected living in the Least 
Developed Countries where an average of just two out 
of every ten people are online. Europe is the region with 

the highest Internet use (82%), while Africa is the region 
with the lowest (28%). International data also highlights 
an increasing digital gender gap with more men than 
women are using the Internet in all regions of the 
world. The gap is smaller in developed countries than in 
developing countries. 

New technologies offer a world of opportunities that 
did not exist earlier. They are uniquely powerful in 
overcoming chronic barriers to development. But 
worldwide, a gender digital divide continues to put 
digital technologies out of reach of a large number of 
womenand girls, with sometimes substantial inequalities 
in both access and use, depending on the region.

The Global Kids Online project presented data about 
children’s access to and use of the Internet, citing 
mobile phones as the most popular devices used to 
go online among children. The majority of children 
access the Internet at home. School use is less common, 
especially for younger children. In some countries, 
children’s access to the Internet is fairly equal; in others, 

“We must connect the unconnected 
so everyone can benefit from the digital space.” 

Carla Licciardello, UN International 
Telecommunications Union, Switzerland

“There are tonnes of people using the Internet, 
but lots of inequalities within that. 

‘More in developed than developing countries; 
more boys than girls; more young than old.” 

Susie Jolly, Honorary Associate  
at the Institute of Development Studies

https://unesdoc.unesco.org/ark:/48223/pf0000372784
http://globalkidsonline.net/
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boys and older children have better access. Children’s 
access is impacted by parental attitudes with parents in 
middle income countries being more supportive of their 
children’s access than those in low income countries. 
More information about patterns of use and access is 
provided in the Switched On technical brief. 

Sexuality education in the digital landscape

With the emergence of an increasing number of apps, 
web pages, chat groups and social media influencers, 
the sexuality education landscape is changing. 
Switched On provided an opportunity to take stock 
of the proliferation of platforms emerging across 
different regions. Across four simultaneous breakout 
sessions, regional scoping studies and research were 
presented and content developers provided lightning 
presentations showcasing specific promising platforms. 

KEY MESSAGES

 Æ There are a proliferation of platforms emerging throughout 
the world. But development of and access to platforms is 
not uniform across countries.

 Æ Many platforms are developed and led by young people 
themselves, targeting their peers. These can often have 
more reach than platforms developed by adults.

 Æ The development of culturally appropriate platforms that 
emerge at a country level is welcome and important. 

 Æ There is an opportunity to share promising platforms 
and adapt content and technology used where there are 
promising results to avoid duplication and ‘reinventing the 
wheel’.

PLATFORMS EMERGING IN THE DIGITAL SEXUALITY EDUCATION LANDSCAPE
The digital landscape is diverse and constantly evolving. During Switched On, four main ways digital spaces are leveraged 
to deliver sexuality education were evident (although there is huge diversity within each). Some have a more explicit aim of 
delivering sexuality ‘education’ than others, but all are reaching, engaging and influencing adolescents and young people. 

1.  Online communities providing information and 
engagement via multiple platforms

These web-based platforms are often initiated and managed 
by NGOs with digital media specialists. 

For example, Love Matters is a unique model designed to 
reach young people with open, honest and pleasure-positive 
information on love, sex and relationships. Its web platforms 
are active in India, China, Egypt, Kenya, DRC, Nigeria and 
Mexico. Love matters creates localised, digital communities 
using content, engagement and moderation as the main tools. 
Their information is often delivered across multiple platforms 
including Facebook, Instagram and YouTube (or equivalents in 
some countries).

Such platforms are often funded by a mix of donor funding 
and income generation from advertising. 

2.  Creation of digital tools and materials to be used in diverse 
ways

Some content developers have set out to develop digital tools that 
can be usefully applied in a range of contexts. For example, a series 
of videos under the AMAZE programme were originally created to 
fill a gap in sexuality education especially among 10-14 year olds. 
The videos cover a variety of sexual and reproductive health and 
rights (SRHR) topics and are available along with guidance notes 
for teachers and parents. 

The project’s website and videos are designed to be easily adapted 
to any context. Further, educators or administrators can curate the 
content to fit educational standards. 

Such platforms are also usually donor funded, like many classic 
sexuality education programmes.

3.  Individual creators integrating sexuality education to 
their popular media channels 

Via popular channels such as Instagram or YouTube, social 
media influencers are delivering information and education 
to their communities of ‘followers’. For some this may be a 
personal mission and for others who gain more popularity and 
sponsorship, this may also become a job. 

For example, Hannah Witton set out to help inform her 
peers with accurate and entertaining information around 
sex, relationships and disability. She has now become one 
of the UK’s biggest sex and relationships influencers, with 
over 50 million unique views of her YouTube channel and 
186,000 followers on Instagram. 

Catherine Harry has established herself as a reliable source 
of information about traditionally taboo topics in Cambodia, 
providing her peers with ‘A Dose of Cath’ via Facebook and 
YouTube videos. 

Such influencers often garner a much higher ‘hit rate’ than 
platforms explicitly set out to educate.

4.  Development of a stand-alone ‘app’ 

Many individuals or organisations are building apps as a tool to 
provide a wide range of information and content through mobile 
phones or tablets. The content can be developed in detail in 
advance, and may include quizzes, fact sheets and sometimes links 
to in-real-life services.

These apps may focus on one kind of information, or one target 
audience. For example Sex eLimu, developed in Kenya, is designed 
to reach people with hearing impairment, enabling them to search 
for specific SRH terms in sign language, thus to communicate 
more effectively about such issues. Hello Ado (currently under 
development) reaches adolescents in West Africa with information 
and links to services. 

Once downloaded, an app can be used without Internet 
connection, and so may be beneficial in setting with limited 
connectivity. Apps may not provide the same opportunity for 
sharing or contribution by users as an online community. 

https://unesdoc.unesco.org/ark:/48223/pf0000372784
https://www.rnw.org/what-we-do/love-matters/
https://amaze.org/
https://www.youtube.com/channel/UC6iWKC08iw9K-R6Wh5pbZNQ
https://www.youtube.com/channel/UC6iWKC08iw9K-R6Wh5pbZNQ
https://www.instagram.com/hannahwitton/
https://www.youtube.com/channel/UCyt7ynTYYMgmtQF0WNlguOg
https://play.google.com/store/apps/details?id=ke.co.deafelimuplus.sexelimusignlanguage&hl=en
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How young people are engaging with 
digital platforms to get sex education

Restless Development presented the findings from an 
online survey with over 4,000 adolescents and young 
people, supplemented by a series of focus group 
discussions with 300 10-24 year olds in six countries 
(Cameroon, Ghana, Ecuador, Uganda, South Africa and 
Zambia). Their results show that a significant majority 
of adolescents and youth had regular access to Internet 
on a daily basis on a personal device (85%), with 
respondents reporting spending between 3 and 8 hours 
online per day. Overall, digital spaces were the second 
most popular source of information about sexuality and 
relationships, with friends and peers being the preferred 
source. 66% of males and 70% of females had used 
digital platforms to access information about bodies, 
sex and relationships in the past 12 months. While 
there were patterns of popular topic by age group and 
gender, overall the most searched topics are:

 y Sexually transmitted infections (STIs)
 y Culture, society and sexuality
 y Sexual harassment, abuse and violence
 y Personal relationships

Young people report the most important consideration 
for accessing information online is if ‘The space doesn’t 
not require me to sign up or provide personal details’ 
(see Table 1). 

In focus group discussions with around 300 adolescents 
and young people, they commonly highlighted that 
online spaces provide a discrete and shame-free space 
but also allows users to ask all imaginable questions 
including those that might not be covered from other 
sources of information, including school-based sexuality 
education. Despite this, many still saw a critical role for 
school-based sexuality education, not least in those 
countries where private access to digital devices was far 
more limited (e.g. in sub-Saharan Africa).

TABLE 1 
Most important factors for accessing digital spaces to 
find information about bodies, sex and relationships

Rank

The space does not require me to sign up or provide 
personal details 1

The space is designed specifically for my community 2

The content addresses the topic that interests me 3

The space uses formats that youth enjoy 4

The content is accurate and reliable 5

I can access the content online as well as offline 6

I can access all the content on the space for free 7

The space is designed in a user friendly manner 8

KEY MESSAGES

 Æ Young people’s engagement in digital spaces is diverse, 
changes continuously and it is gender and context specific.

 Æ Digital spaces are a popular source of information about 
bodies, sex and relationships for young people and they 
consider a number of factors before accessing specific 
platforms.

 Æ Young people rely on both online and traditional methods 
for accessing information on body, sex and relationships.

An update on the evidence 

Susie Jolly, Honorary Associate at the Institute of 
Development Studies (IDS), presented an overview of 
the results of a recent evidence review commissioned 
by UNESCO. She pointed to the great potential of 
digital spaces for reaching excluded groups, but 
also the potential for stigmatizing content and 
technological barriers that may create obstacles 
for some groups. She highlighted that while many 
platforms were being developed with the explicit 
intention of educating, young people may be accessing 
and learning more from those that ‘do not intend to 
educate’, such as popular social media influencers and 
pornography. The evidence review also pointed to 
the tendency for digital sexuality education channels 
to focus on risk prevention, where influencers and 
other popular digital media focused more on pleasure 
and took a more ‘sex positive’ approach, which was 
preferable to young audiences.

In terms of effectiveness, limited evidence, mainly 
small studies of individual interventions, suggest 
that digital sexuality education can have positive 
effects on knowledge, and attitudes. This, along 
with the popularity among young people of digital 
interventions suggests that promising interventions 
are worth replicating and continuing to evaluate. 
Lianne Gonsalves from WHO pointed to the lack of 

“If you want to be an influencer, 
you may want to  just ride on the latest trends 

and the biggest reach  possible. 
But if you want to influence people’s  behavior 

around sexuality they you have a different 
goal and you need to look at what we know   

and don’t know about impact. And look 
at how you  complement the non-digital 

environment   in which people are functioning ”.  

Susie Jolly, Honorary Associate  
at the Institute of Development Studies



Switched on: Sexuality education in the digital space

7

rigorous evidence and suggested that while there 
is likely some effect, digital interventions alone are 
likely not sufficient to affect change on ASRH-related 
outcomes. Importantly, the broader context in which 
young people are living in needs to be considered – for 
example, promoting contraception via digital platforms 
is futile in the absence of youth friendly services.

Despite this, given their popularity and the potential 
reach, digital platforms should be seen as a ‘value add to 
the tapestry of existing SRH education interventions’. Susie 
Jolly pointed to the importance of filling gaps in the 
evidence base and encouraged caution about presuming 
the definite wider reach of digital compared to face-
to-face education and also the need to weigh up the 
evidence in terms of impact, access and cost. Chris Castle 
from UNESCO pointed to the evidence that we already 
have when it comes to school-based sexuality education. 
To be effective, a one-off exposure is not enough. The 
revised UN International Technical Guidance on 
Sexuality Education advocates for age-appropriate 
education throughout the life of the young person. There 
are learnings from this field that can be usefully applied 
to those seeking to deliver education in digital spaces. 

Sahil Tandon from Quicksand India highlighted the 
potential of digital spaces in terms of reach and ability 
to camouflage and deliver sensitive information and 

services, but reiterated the lack of evidence on impact 
and the need to generate evidence about reach, impact 
and affect change in behaviours and norms. 

Building from lessons learned from the first 10 years of 
digital4ASRH, and considering what has worked and 
what has not worked, WHO and Quicksand presented 
frameworks for developing and implementing digital 
interventions for adolescent and youth sexual and 
reproductive health.

KEY MESSAGES

 Æ The limited availability of quality evaluations, and evidence 
for impact in digital interventions providing sexuality 
education is weak and more rigorous research is needed.

 Æ Despite this, given the proliferation of digital technologies 
and popularity in young people, there is still potential to 
harness digital spaces as a value-add to other evidence-
based SRH education interventions, including school-
based sexuality education. 

 Æ Digital interventions are not a silver bullet solution and 
must be harnessed in partnership with a range of other 
interventions. 

 Æ Various guidelines on the process for developing digital 
interventions are or have recently been developed and can 
help future content developers and implementers to learn 
from what has worked and what has not worked.

AI-POWERED CHATBOTS FOR SEXUALITY EDUCATION
Around the world, adolescents and young people often say that 
they are more comfortable asking a Chatbot a question than 
reaching out to a peer, parent or teacher. Artificial Intelligence 
technology represents a fundamental shift in what is possible 
in terms of delivering sexuality education to young people. In a 
session dedicated to exploring the opportunities and challenges 
in this space, three innovative platforms employing AI technology 
to communicate about sex and relationships were demonstrated 
(Sophiebot, Kenya; Roo, USA; Eli, Russia). These chatbots have 
been designed to provide free, anonymous, confidential and 
accurate information to young people in the palm of their hands, 
anytime, anywhere. All are supported by a community of experts 
who ‘feed’ the chatbots with accurate information. 

Developers of Roo highlighted the decision to use a URL-based 
platform with the intention that the user cannot be traced and 
complete anonymity is guaranteed (which is not the case when 
a user has to download an app). They also highlighted the link to 
an online counselling service in the event that issues requiring 
human intervention arise. 

Speakers emphasized both the opportunities of this approach, 
as well as words of caution, and the importance of human 
intervention to ensure that information is accurate, non-biased 
and ethical. This includes the necessity to input a high volume of 
accurate and non-biased information (data points) and rigorous 
testing to ensure that the Chatbot functions as intended.

“Technology-based interventions are not a single  
lever solution and need to work in tandem  

with offline and conventional programmes on ARSHR,  
to effectively reach large populations who still  

do not have access to digital technologies”.  

Sahil Tandon,  
Quicksand Design Studio, India

“It is important to feed chatbots  
with accurate information,  

information that is credible and verifiable”  

Julia Bennett,  
Planned Parenthood Federation  

of America, USA

https://unesdoc.unesco.org/ark:/48223/pf0000260770
https://unesdoc.unesco.org/ark:/48223/pf0000260770
https://play.google.com/store/apps/details?id=com.amusoft.sophiebot&hl=en
https://roo.plannedparenthood.org/onboarding/intro
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BEHAVIOUR CHANGE THEORIES AS A LAUNCHPAD FOR BUILDING EFFECTIVE PLATFORMS
In the context of limited empirical evidence informing best 
practice, challenges measuring outcomes, and constantly changing 
technology, many content developers are leaning on behavior 
change theory to guide the design of evidence-informed platforms. 

For example, Crush, a platform disseminating non-judgmental 
information about sexual health directly to young women 
through their smartphones., utilizes the ‘Theory of Planned 
Behavior, Social Learning Theory, and self-efficacy’ to increase 
adolescent sense of control over decisions regarding their sexual 
behavior. These theories together impact intentions and skills to 
engage in healthy behaviors. 

Planned Parenthood Federation of America reflected on using 
the Unified Theory of Behavior to develop a number of platforms 
delivering education and services. 

UNFPA East and Southern Africa reported on a regional 
programme - Safeguard Young People (SYP) - using Social 
Behavioural Change Communication strategies that apply both 
digital based solutions - such as TuneMe - and more traditional 
approaches to ensure a larger reach. The programme also links 
young people with youth friendly health services so that the 
generation of demand for sexual and reproductive health meets 
the offer of services promoting behavioural change. 

While behaviour change theories can inform better practice, 
content developers were clear that there are many other 
considerations that need to be taken to ensure a platform will 
be effective. It is important to be up to date with the technology 
young people are using and engage young people from day zero to 
ensure that your platform is responding to their needs and wants.

Opportunities & risks

Young innovators leading the way

Young people were front and centre at Switched On, 
as content users but also recognizing that many of the 
most popular platforms are created by young people 
themselves. 

On Day 2, a panel of popular influencers – who together 
reach many millions of young people with innovative 
content around sexual health, relationships, sexuality, 
gender and more – reflected on their journey to 
becoming an influencer, the role they see for social 
media influencers in the lives of their peers and how 
they chose and develop their content. 

They talked about their rationale for taking on this role 
and the feeling of power and responsibility it creates, 
but also the reality that they are often subject to 
significant harassment online as a result of the topics 
they talk about. They spoke about their own support 
needs, the benefits of networking and sharing with 
influencers from around the world, and the potential 
for partnerships with trusted/reliable organisations to 
ensure up to date, correct sexuality related information 
that they can include. 

‘Nothing about us without us’: meaningful 
engagement of young people

While many platforms are initiated by young people, 
any platform targeting young people must put 
young people at front and centre from inception to 
implementation. Even if this is recognized in principle, it 
is not always reflected in practice. Switched On provided 
an opportunity to showcase some practical ways young 
people are meaningfully involved in elements of design, 
delivery and monitoring of digital sexuality education. 
Representatives from Teenergizer, Tabukamu and YSAFE 
highlighted examples of active youth advisory boards, 
youth experts who contributed to content creation or 
answering their peers’ questions. There was a strong 
message that youth engagement is not about ‘ticking 
boxes’ and that engaging young people meaningfully 
should be beneficial for all - for programme developers 
and young people themselves. It is important to value 
their input financially and/or by developing knowledge 
and skills that will be beneficial for their future career 
and personal development. 

“Because of this lack of
comprehensive sex education, 

I thought that I want to be 
the voice for them, to tell them

what it is about  
and to create this channel”. 

Catherine Harry,  
Influencer, Cambodia

“I wouldn’t call it education 
but more  of a personal

perspective… I want people 
to see themselves in the sketches
I made  and know there is nothing

to be ashamed about”.

Eldana Satybaldieva, 
Influencer, Kyrgystan

“We are stronger together.
We understand that 

inter-generational partnership
is critical to further advance

accessible sex education 
in the digital space”.

Yana Panfilova,  
Content Creator, Ukraine

https://crushapp.org/
https://esaro.unfpa.org/en/topics/safeguard-young-people-programme
http://www.tuneme.org
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KEY MESSAGES
 Æ Adolescents/youth must be involved meaningfully 
throughout the inception and development process. 
Some platforms are leading the way in demonstrating 
how to do this.

 Æ Organisations seeking to harness digital spaces to reach 
adolescents and youth with sexuality education should 
consider reaching out to existing popular influencers 
who already have powerful influence, large audience and 
positive rapport with their peers.

 Æ There is potential to better work with and support popular 
young influencers by creating spaces for cross-learning, 
share quality resources and help protect them from the 
harm they are experiencing as advocates.

Reaching the difficult to reach 

Several sessions explored the potential of digital spaces 
to reach specific target groups and to address the 
specific needs of young people, including vulnerable 
young people. Digital sexuality education has the 
potential to reach young people that are not attending 
school, geographically isolated or on the move, and can 
deliver content and information that is tailored to the 
specific groups of young people. For example, digital 
platforms offer potentially safe spaces for LGBTIQ+ 
youth to explore issues of sexuality and gender. In 
some regions, online spaces are particularly important 
for LGBTIQ+ young people due to lack of alternative 
information sources or the non-judgmental nature 
of the online environment. On the flipside, LGBTIQ+ 
young people experience more online harassment and/
or solicitation. There are increasing digital platforms 
specifically targeting the LGBTIQ+ community, and 
efforts to make non-targeted platforms inclusive. 

Digital spaces are harnessed to reach, educate and 
connect young people living with disabilities, and to 
educate the broader community about disability and 
sexuality. For example the Sex eLimu app, developed 
in Kenya, enables deaf youth users to search for specific 
SRH terms in sign language, empowering them to 
communicate about SRH issues. Presenters talked 
about the potential power of social media influencers 
to challenge people’s misconceptions about sexuality 
and disability and the potential of digital spaces to 
reach people who otherwise do not have access to 
appropriate sexuality education. 

“After attending Switched On, I’m definitely feeling 
more sure than ever that making sex education 

content is what I am passionate about, 
what I am meant to be doing”. 

Hannah Witton, Influencer, UK

Back to school: Digital tools strengthening 
classroom sexuality education 

Switched On explored how digital tools are used within 
the context of school-based sexuality education. Several 
promising examples were presented. The Swedish 
Association for Sexuality Education (RFSU) presented 
a series of films to use in the classroom that look at 
boundaries and consent. Previous resources focused 
on showing lack of consent, rather than demonstrating 
positive, consensual interactions. Chong Liu, a student at 
University of Leeds presented on You&Me – an innovative 
live streaming platform delivering sexuality education 
into classrooms across China from 2019. This platform 
responds to a reality in China that many school teachers 
lack the confidence to deliver lessons on traditionally 
taboo topics or do not feel comfortable to do this in the 
face of opposition from parents and others. While the 
programming is reaching many thousands of students 
across China, a downfall is the lack of interaction. 
Adelaida Trujillo, Director of Citurna Producciones 
(Colombia), presented Revela2, a programme combining 
face-to-face sexuality education, digital platforms and 
a TV programme as part of one package, with data 
showing that the ‘magic is in the mix’ of interventions. 

Examples of how digital tools are being used to train 
sexuality education teachers were also presented. 
Potentially, digital modes of teacher training can reach 
large numbers of teachers in a more efficient and cost-
effective manner. But there is limited evidence for the 
efficacy of online teacher training and questions around 
the ability of online training alone to foster skills in 
teachers. In the Netherlands where sexuality education 
is mandatory, Rutgers developed an e-Learning 
platform for teachers designed to complement 
face-to-face training. In Switzerland, Santé Sexuelle 
Suisse developed the +Project website that provides 
teachers with materials to incorporate issues around 
sexual orientation and gender identity – topics that 
are typically excluded or badly taught. These examples 
highlight the potential for digital spaces to strengthen 
the capacity of teachers, as well as the limitations and 

SWITCHED ON SKILLS BUILDING
A number of sessions on Day 3 aimed to build skills of 
Switched On participants. Skills building sessions included:

 y How do you design a digital space?

 y Ensuring quality content

 y Effective communication and collaboration between the SRH 
and tech worlds

 y Taking it to scale and keeping it alive

 y How do you evaluate impact?

 y Putting young people at the centre

https://play.google.com/store/apps/details?id=ke.co.deafelimuplus.sexelimusignlanguage&hl=en
https://www.seksuelevorming.nl/
https://www.seksuelevorming.nl/
https://www.plusproject.ch/
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contextual considerations. UNESCO presented on 
lessons learned from an online teacher training initiative 
in Eastern and Southern Africa and spoke about the 
importance of not overestimating teachers’ access to 
and comfort using digital technology.

KEY MESSAGES

 Æ Designed well, digital tools can support teachers, especially 
with topics that provoke discomfort. They add value rather 
than replaceteacher-led sexuality education.

 Æ A range of promising digital tools exist that help teachers 
deliver sexuality education and/or train teachers and could 
potentially be adapted to other settings.

 Æ The practicality of using digital tools in the classroom or for 
teacher training varies across contexts and relies on access 
to technology and digital literacy.

 Æ Evidence of effectiveness of digital tools to strengthen 
classroom sexuality education or training sexuality 
education teachers is lacking.

Power, politics and censorship

Digital platforms exist within and across national 
borders within a digital landscape in which censorship 
is flourishing. Platforms seeking to educate about sexual 
and reproductive health face issues of compliance with 
national policies and adhering to regulations of ‘digital 
gatekeepers’ such as Facebook or Google. Information 
intended to be health promoting by educators may 
be deemed to be ‘sexually graphic’ and subsequently 
blocked or removed, despite being intended to educate. 

Content developers talked about the frustration of 
platforms blocking and removing content on HIV, basic 
sexual health information and LBGTI+ issues. 

As part of her presentation Solana Larson, Editor of 
Mozilla’s 2019 Internet Health Report pointed out the 
different power structures imposing censorship online 
and the importance of creating a healthier Internet. 

Rayka Kumru, sexologist, educator and digital content 
developer from Turkey talked about governmental, 
corporate, and guerrilla Internet censorship, digital 
gatekeepers, moral panic on the web, and the 

implications for those seeking to develop sexuality 
education content. She pointed to censorship that 
maintains status quo, including harmful gender norms, 
and reinforces potentially harmful myths and messages. 

There was debate about the need for censorship in 
cases such as hate speech, and discussions about 
how best to work constructively with the gatekeepers 
responsible for online censorship. Participants looked 
at strategies for putting health sex information on the 
web in the context of inevitable censorship barriers. 
Speakers proposed innovative solutions to integrate 
key facts or information without provoking censorship, 
such as avoiding trigger words, or using drawn images 
instead of photos. The idea of a channel through which 
content creators could report content that has been 
censored/removed unfairly was discussed.

KEY MESSAGES

 Æ Content is being censored, often by platforms 
themselves. This may be by blocking the content, or 
not allowing certain posts to be ‘promoted’ or to allow 
advertising thus making them far less visible to the 
user. This is a key barrier to getting comprehensive and 
necessary content to young people. 

 Æ There is a need to better understand the different forms of 
censorship and the underlying factors and algorithms that 
lead to content being censored (such as gender norms), 
and work to find strategies to address this. This will mean 
engaging with industry.

Child safeguarding online

The rapid spread of connectivity brings with it a range 
of new potential risks and harms for children and 
young people. These risks range from peer-to-peer 
cyberbullying to sexual predation and harassment. 

In developing countries, risks to the user may 
be exacerbated by limitations in adult guidance 
and a lack of protective legislative and regulatory 
mechanisms. Sessions across Switched On stressed 
that the management and response to online risk and 
safety is key for young people to be able to benefit 
from the digital world. While important to recognize 
and address these risks, both through prevention and 

We need to challenge the power structures
 that censor sexuality education and information 

online. We need to support those learning 
environments that we want to see thrive… 

Internet health is also sexual health.

Solana Larsen, Editor of Mozilla’s  
Internet Health Report

The Internet belongs to us, 
we are free to produce whatever we want 

until it is blocked or censored. 
But we are not free from the systems – 

patriarchy, sexism, eurocentrism, 
the power of “whiteness”. 

https://foundation.mozilla.org/en/internet-health-report/
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response strategies, the risks should not overshadow 
the potential benefits or discourage people from 
using digital spaces for education. A presentation from 
Global Kids Online stressed the importance of parents 
understanding the benefits of children accessing online 
spaces in the face of data suggesting that parents 
from less developed countries were more restrictive of 
their children’s use of digital spaces. Discussions about 
safeguarding also raised questions and concerns around 
data and privacy.

KEY MESSAGES

 Æ Risks around safeguarding cannot be looked at and 
addressed in isolation from risks around data and privacy.

 Æ There is a need to work with platforms to help them apply 
methods to protect users from harm, ensure anonymity 
and confidentiality.

 Æ Safeguarding measures should be developed in 
collaboration with young people, parents and guardians.

 Æ  Solutions include making spaces safe from harm but 
also efforts to empower young people to critically assess 
digital content and develop digital literacy, so that when 
they are online they can find accurate content, avoid 
harm and use appropriate reporting and help-seeking 
measures when needed.

Taking a sex positive approach

Throughout Switched On, participants stressed the 
importance of taking a sex positive approach. Sex 
positive approaches strive to celebrate diverse sexual 
experiences, rather than solely focusing on the 
biological aspects of sex or on preventing negative 
experiences (e.g. sexually transmitted infections or 
unplanned pregnancy). Young content developers 
at Switched On talked about their followers being 
more likely to be drawn to content that focuses on 
the positive aspects on sexuality, rather than content 
that uses negative experiences as an entry point. This 
includes celebrating the diversity of identities and 
preferences, while avoiding reinforcing fear, shame 
or taboo surrounding sexuality. Content developers 
representing platforms that explicitly take a ‘sex positive’ 
approach presented on the rationale for this, both 
from a public health and rights perspective. While 
there are increasing advocates for taking a sex positive 
approach, and evidence for the value of this, it was 
noted that sex positive platforms are still missing in 
many countries with sexual pleasure (particularly female 
sexual pleasure) often missing from platforms to deliver 
sexuality education. In addition, in some countries, 
censorship and legislation can make it difficult to create 
content around sexuality and pleasure. 

‘Porn is the predominant channel 
by which young people are learning about sex. 

That doesn’t mean they are being 
educated about sex’ 

Pauline Oosterhoff,  
Institute of Development Studies, UK

Using existing popular platforms to deliver 
educational content

Switched On provided the opportunity to explore entry 
points for sexuality education, including a focus on 
those platforms that young people already frequent. 
In a plenary session, Pauline Oosterhoff asked Is Porn 
the new sex education? Pornography accounts for a 
significant proportion of most visited websites in the 
world and is arguably the predominant channel through 
which young people are exposed to and learn about 
sex. Such content rarely shows safer sex practices and 
exists within a broader sociocultural context in which 
stereotypes about gender, sexism, sexual objectification, 
violence and other harmful acts are widespread. But 
given the reality that many young people are searching 
for or coming across pornography, should we be using 
this as a vehicle for sexuality education, by promoting 
safe sex choices and consent, as well as pleasure?

The Pleasure Project and Sex School demonstrated 
the contrast between mainstream pornography and 
erotic content that is specifically designed to educate 
about real life sexual scenarios. Many people expressed 
that given the inevitability for young people coming 
across explicit content, there was a need to help them 
think critically about the messages contained within 
pornography and there was potential in using carefully 
designed erotic content to improve understanding and 
practices around sexual relations.

Dating apps are part of everyday Internet use and of 
regular dating life, particularly among young people. 
These apps should therefore be considered as a tool to 
deliver quality information on SRHR. However, currently 
most dating apps do not routinely provide or signpost 
to sexual health information, making this an untapped 
opportunity. There is still a gap in the literature when 
it comes to exploring the role played by dating apps 
in delivering quality information on consent, condom 
use, contraception and other aspects of sexual health 
and wellbeing. Evidence also shows that information 
currently delivered through dating apps is not evenly 
distributed, with the majority of information being 
designed for men who have sex with men. 

http://globalkidsonline.net/
https://thepleasureproject.org/
http://www.sexschoolhub.com
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Centre for Catalyzing Change presented their prototype 
Safe Love, educational materials which will be 
integrated within a dating app in India in March 2020 
and provides a model for replication on other dating 
platforms. Katherine Albury, Professor of Media and 
Communication at Swinburne University of Technology 
presented three key research-based recommendations 
to better use the potential of dating apps to deliver 
sexuality education:

1. To develop an understanding of dating app use as 
an ordinary and everyday element of contemporary 
sexuality, dating and relationships.

2. To recognise that apps fulfil important objectives 
for people who experience marginalisation and 
vulnerability, offering entry-points for asset-based 
health promotion approaches.

3. To contextualise STI and HIV prevention, testing and 
treatment within a holistic understanding of ‘safe 
sex’ that encompasses contraceptive use of personal 
safety, emotional wellbeing and consent.

From education to service provision

Many platforms designed to educate or inform 
young people also link to relevant health and social 
services, linking creation of demand with the supply 
side of sexual and reproductive health services. Some 
initiatives even support quality assurance by allowing 
users to rate services. Switched On showcased a range 
of such platforms and explore the opportunity for 
digital platforms delivering sexuality education to link 
to relevant services. For example, AskNivi (Kenya) is 
primarily a chat-based app on which young people can 
ask questions and received responses from a Chatbot. 
It then links users to relevant services where needed. 
CyberRwanda provides information, pre-ordering of 
sanitary and contraceptive products to be collected 
discretely and a clinic locator. UNALA (Indonesia) 

provides information on available SRHR services and a 
safe space for users to book appointments. YMK App 
(Ghana), developed by the Ghana Health Service 
provides information for young people, parents and 
teachers and links to youth friendly health services.

Such interventions required strong partnerships 
with pharmacies and healthcare service providers. 
Challenges making platforms work for young people 
outside of urban areas were discussed. Like many 
other platforms showcased during Switched On, those 
presented were all initiated with donor funding and 
faced challenges with long-term sustainability. 

KEY MESSAGES

 Æ Linking digital sexuality education platforms with sexual 
and reproductive health services offers great opportunities 
to respond to young people’s need and demand for youth 
responsive services

 Æ Effective initiatives link several attractive features, such 
as SRHR information with economic empowerment, 
or enhances existing services, such as booking an 
appointment online, or showing services’ physical 
location on a map or using AI to individualise online 
service provision. 

 Æ There is a need to ensure sustainability of initiatives 
beyond the initial period, and ensure longterm 
affordability of services provided. 

Creating the right content, taking it to scale 
and keeping it alive

How can we better design our digital products? How 
can we meet the rapidly changing demands and needs 
of users, by maintaining the right quality standards and 
level of innovation? Several sessions at Switched On 
aimed to answer these difficult yet crucial questions 
that all content developers, influencers, and sex 
educators using digital spaces in their work need to 
address. This included an interactive workshop with 
popular influencers, demonstrating the strategies they 
use to create engaging content. 

In a session on ensuring quality content, Love 
Matters India presented a series of strategies they are 
developing in order to remain innovative, flexible and 
relevant. They apply a bottom-up, rights-based and 
inclusive approach, and work directly with adolescents 
and young people in the development of content. 
To inform future work, they look for where there are 
gaps in information sources. For example, they noted 
a dearth of stories online focusing on pleasure and in 
response have aimed to develop more pleasure-positive 
content. Rayka Kumru spoke about the potential to 
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https://www.asknivi.co.ke/
https://ylabsglobal.org/projects/cyber-rwanda
https://play.google.com/store/apps/details?id=com.ghanahealthservice.org&hl=en
https://lovematters.in/en
https://lovematters.in/en
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adapt content from different places but the need to 
adapt it to become culturally relevant. 

In a session on scale and sustainability Healthy Teen 
Network shared useful marketing strategies to build and 
maintain user engagement. 

Tips from successful content developers included: 

 y Develop a product, an offer that users cannot resist

 y Keep it agile: learn and take stock of the feedback you 
received from your user, to then be able to pivot and 
to make it more reflective of your users’ expectancies.

 y Make constant comparison with what is already on 
the market.

 y Don’t underestimate the importance of a marketing 
strategy (and budget) and market where the young 
people are.

 y Tap into high profile influencers and organisations to 
promote your product to their followers. 

SWITCHED ON DESIGN CHALLENGE
Over two interactive sessions, Youth Tech Health guided 
signed up participants through the Youth-Centered 
Health Design process to address the question: How might 
we make digital comprehensive sexuality education as 
appealing to young people as the content they view on 
social media? Following step-by-step, human centred 
design research, each team came up with the proposal 
for a new, innovative platform. Top teams proposed a user 
driven ‘sexy sex ed. factory’ in which edgy content is created 
in response to users’ questions, enabling them to take 
charge of and interest in their own learning; and a sexuality 
education app for 12-18 year olds which enables them to 
build a personal avatar and take ownership of what they 
learn. The winning team presented ‘The Bağ’ which aimed 
to create connection in an often lonely digital environment, 
enabling the user to share their story in a safe space and 
link to resources, services and commodities. The team 
put an emphasis on designing the app to be accessible 
to people with a disability. 

Congratulations to the winning team!
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Key messages and future focus

A summary of key messages 

Digital spaces offer unprecedented opportunities 
and potential breakthrough solutions. But they 
are not a silver bullet.

 y Digital channels are highly acceptable to young 
people and young people are increasingly connected.

 y If designed well and with strong content and referrals, 
digital platforms offer privacy, convenience, scale 
and reach. There is limited evidence for the efficacy 
of digital platforms to shift knowledge, attitudes and 
behaviours and a need to strengthen the evidence, 
with consideration of impact, cost, reach and 
complementarity with other interventions (see below).

 y Digital interventions are only effective when they 
are adapted to context. For example, when they 
promote accessing services or commodities (e.g. 
methods of contraception) that are realistically 
within reach of the user.

 y Digital sexuality education must be part of broader 
efforts to promote sexual and reproductive health. 
They are a value add to a tapestry of existing sexual 
and reproductive health interventions.

 y Digital sexuality education can complement face-to-face 
sexuality education in school or out of school. We need 
to invest in both online and off-line modalities. 

Young people are leading in delivering information 
to their peers online, and should be front and centre 
of platform design and scale-up.

 y Youth-centered and youth-driven digital solutions 
can help overcome barriers, reach marginalised 
and silenced groups, address stigmatization and 
discrimination, and can be a way around the 
embarrassment often felt by young people in seeking 
information and services. 

 y Only when we work alongside youth will platforms 
be acceptable, attractive and up-to-date with the 
latest technology trends. There is a clear message 
from young people that they prefer content when it is 
created (and delivered) by their peers.

 y Young people are sending a message that while 
digital platforms are a popular means of accessing 
information and education, other sources are more or 
equally important to them – this includes face-to-face 
sexuality education in and out of school. 

There is a need to find ways to connect with and 
support the young creators or ‘influencers’ who 
already have powerful reach. They are calling for us 
to help by providing them with quality information, 
establishing supportive partnerships and sometimes 
with financial support. They also need support and 
help protect them from the harassment and harm they 
are experiencing as advocates. 

Continue efforts to develop good quality content 
– in terms of accuracy, comprehensiveness and 
responsiveness to young people’s needs.

 y A youth rights and justice lens needs to be applied 
in all digital work.

 y It means being inspired by the learnings and the 
guidance for non-digital in terms of comprehensive 
and age and development appropriate content.

“We have traditional community of sex educators. 
We have influencers who are disrupting the sex ed. 

world. Instead of viewing them in opposition, 
it is time for us to merge the two”. 

Bhupendra Sheoran,  
Youth Tech Health©
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 y Quality and engaging content takes a sex positive 
approach, is culturally and age and development 
appropriate, considers inclusiveness and is tailored 
to different audiences. It is responsive to young 
people’s needs and is ideally created by or in close 
collaboration with the target audience.

 y This means keeping up to date with the technology 
and platforms that adolescents and young people 
are using. 

There is some evidence emerging to guide practice, 
butthere is a need for more research and data 
about the impact and effectiveness of digital 
spaces delivering sexuality education.

 y This includes research on impact and effectiveness 
of digital sexuality education platforms when it comes 
to changing knowledge attitudes and behavior and 
the impact of other external factors on the success of 
digital interventions.

 y Research investigating the potential of digital spaces 
to be responsive to full diversity of needs is required.

 y There is a need for better evidence exploring the 
complementarity between online and offline sexuality 
education.

Content is being censored, often by platforms 
themselves.

 y Censorship is a major barrier to getting comprehensive 
and needs-oriented content to young people. 

 y There is a need to generate a clearer understanding 
of different forms of censorship (e.g. legal, 
governmental, platform policies) and to work 
together across different sectors to address this. 
This also means working closely with industry and 
the powerful gatekeepers who control in this space.

There is a proliferation of platforms. We need to work 
better together to maximise efficiency, share learning 
and avoid duplication. 

 y The expanse of social media platforms, apps, and 
websites seeking to deliver sexuality education is 
exciting but it is important to consider ways to facilitate 
sharing of quality content across regions and borders. 

 y This will facilitate sharing good practices (in terms of 
content development, functionalities, evaluation, etc.) 
and avoid unnecessary duplication. 

Digital platforms can help reach marginalised groups 
and promote positive gender norms, but can also 
exacerbate inequalities and fuel discrimination.

Digital sexuality education should also be gender 
transformative and address gender norms and promote 
gender equality. 

 y Marginalised populations may find safety and 
community within carefully designed digital spaces. 
However, it is important to be aware that for some 
groups, increasing digitisation is exacerbating their 
marginalization.

 y Gender inequality and discrimination is a real issue. 
Research shows that girls and young women have less 
access to online information than their male peers. 
Also, young women, and people who do not conform 
to gender norms, in particular are facing risks when 
they put themselves in the public eye to talk about sex. 

“What is the value of such a great innovation, 
if one-third of young people around the world 

don’t have access to it?”. 

Mallah Tabott, Ndolo 360, Cameroon

“One of the challenges that we have had 
in our sectors is that we have always had to try 

to play catch up with technologies, 
it was snapchat, now it is TikTok. By the time 

we understand it, it becomes outdated!” 

Bhupendra Sheoran, Youth Tech Health
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 y Future focus: Maximising the potential 
of technology for education, health and 
social justice 

Multiple stakeholders came together at Switched On with 
a shared agenda: How can we maximize the potential of 
digital technology for health and social justice; and what 
future actions and investments are needed? 

Undoubtedly, moving forward in this space will 
require keeping up with the latest technologies and 
the most popular platforms for young people, as how 
young people want to engage, consume and create 
content. Success will require strong collaboration and 
coordination, including strengthening links between 
those working in the education, health, social justice 
and technology sectors.

Continued collaboration

Switched On saw the creation of new connections, 
networks and partnerships between different 
stakeholders within and across countries and regions. 
UN agencies with a shared interest in this space are 
committed to work together to reach shared outcomes. 

Other collaborations are already established or planned 
at a regional level. 

Guidance and tools for effective development 
or replication of digital platforms

Tools and guidance to support different kinds of digital 
delivery of SRH information or health promotion are 
already under development. WHO is working with 
partners to develop a Framework for Developing and 
Implementing Digital Health Interventions for Young People, 
a result of an extensive review of existing frameworks, 
guides and processes in the digital health space. 
This resource will provide guidance on the common 
development/implementation ‘steps’. Drawing from 
its longstanding experience in digital SRH with and for 
young people, UNFPA is developing a global “mHealth 
starter pack” – a foundation of tools, resources and 
content accessible for stakeholders to design, develop 
and deploy digital SRH solutions. The mHealth starter will 
include open-source customizable software, an online 
repository of content, as well as a focus on tools that 
measure learning and impact.).

The need for further guidance or knowledge sharing 
platforms will continued to be explored, along with the 
critical question of ‘how to ensure this guidance gets 
into the hands of content developers at the local level, 
to help guide and influence their work. 

Beyond guidance, the potential for open source access 
to digital technologies and content was discussed, with 
wide agreement that more should be done to share 
and replicate across settings. The idea of an online 
repository is under discussion. 

Invest in strengthening the evidence base

In the absence of a strong evidence base, a range of 
partners from the health, education and technology 
sectors can work with content developers to a) assist them 
to apply relevant learnings from evidence from other fields 
(e.g. comprehensive sexuality education, ICT in education 
and mHealth); and b) invest in formative research assessing 
the effectiveness of digital platforms for delivering 
sexuality education. This should include investigation into 
the potential of digital spaces to value-add to face-to-face 
education where evidence is currently limited. 

“Sometimes we don’t realise which algorithms are taking decisions for us. 
Definitely we need better regulation, regulation that is grounded in human rights 

perspective and based on evidence.” 

Pablo Torres Aguilera, Human Rights and Technology  
Consultant, Mexico
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THE RESEARCH AGENDA  
LOOKING FORWARD
Leading academics in the field led a session reflecting on the 
existing evidence and major gaps in the research on digital 
sexuality education. In another session, content developers 
and researchers looked at how to best measure impact. This 
is in a context of a proliferation of seemingly innovative 
products, but a lack of evidence proving effectiveness and 
a lack of consensus on how best to evaluate the impact. 
Some randomized controlled trials (RCTs) have taken place 
or are currently underway. However, these are costly and 
the product needs to be frozen for the duration of the RCT. 
In addition, one content developer talked about having to 
freeze marketing during the RCT so that the control group 
will not become triggered to use product, contaminating 
the comparison. Presenters talked about the use of proxy-
indicators if a real RCT is not possible. For example tracking 
and analysis of clicking on certain links as well as gaining 
more insights through social media listening tools. A key 
message was the need to involve young people in all 
stanges of the research , follow principles for research ethics 
as well as have a clear agenda. Researchers also talked 
about the importance of research on new ways of reaching 
young people with education online, such as through erotic 
content or through dating apps.

Strategies to address censorship

Develop collective strategies across different partners 
to engage with tech gatekeepers about the challenges 
presented by current censorship and potential solutions 
to allow health promotion content to be published.

Support young content creators to maximize 
their potential reach and safety

Look for ways to support young ‘creators/influencers’ 
and content developers who already have wide reach. 
This may include facilitating the formation of supportive 
networks, small grants and partnerships to deliver new 
information through existing platforms. 

Continue integrating digital interventions into  
school-based CSE where appropriate

Work with ministries of education to share existing 
practices in and tools for integrating digital tools into 
classroom-based sexuality education and consider 
research exploring the efficacy of use of digital tools to 
strengthen CSE.

There is also potential to strengthen explicit digital 
safety and critical thinking skills through school-based 
education as part of a strategy for protecting young 
people from harmful or inaccurate content online. 
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CLOSING STATEMENT
A message from the young people at Switched On – delivered by Natasha Harris-Harb, Yana Panfilova and Justin Biot

Natasha:  Dear powerful humans: 

Natasha:  I am a feminist activist. 

Justin:  I am a Queer Activist 

Yana:  I am an HIV positive activist. 

Yana:  I am a digital content creator 

Justin:  I am a content sharer 

Natasha:  I am a content user. 

Yana:  We each have different lived experiences and expertise. 

Justin:  We all work to ensure all young people receive quality accessible inclusive sex, body and relationship information in and 
out of classrooms AND in the digital space. 

Natasha:  Comprehensive sexuality education (CSE) online and offline is a tool to transform education for gender equality. 

Justin:  To transform education to change hearts and minds. 

Yana:  To transform education for digital solutions

Justin:  CSE especially in the digital space is critical to achieve many of the SDGs. 

Natasha:  This symposium had content creators, researchers, practitioners, activists, sex therapists, feminists. We are all influencers in 
our unique ways. We must tap into this power and collaborate and co-create outside of these walls. 

Yana:  We are stronger together. We understand that inter-generational partnership is critical to further advance accessible sex 
education in the digital space.

Justin:  We must continue to open the spaces to young people in their diversity and work together. 

Yana:  The more seasoned in this room: you have the power to shift the structure. 

Justin:  Let’s not get too caught up and forget the most marginalised young people. Intersectionality and inclusion is key to make 
our work not only effective but impactful. 

Natasha:  We need to lift one another up. Grow a community of solidarity and empathy. Grow a brave space. We must commit to 
holding one another accountable to taking our work one step further. This symposium gave us a space to re-ignite, learn 
and exchange. 

Yana:  UNESCO, UNFPA: Thank YOU for creating this powerful space. For inviting all of these experts and us, young activists. For 
developing innovative, engaging & critical sessions. For challenging us to think further. 

Natasha:  Participants: Thank YOU for what you do. You are brave. You are bold. You are trailblazers. Keep on researching, teaching, 
sharing, creating, advocating. 

Justin:  Remember why you are working in this space. Why does this matter to you? 

Justin:  Let’s work to ensure everyone is

ALL:  #SwitchedOn. 

Natasha:  In solidarity, 

Natasha, Yana, Justin



UNESCO Education Sector

Education is UNESCO’s top priority because  
it is a basic human right and the foundation 
on which to build peace and drive sustainable 
development. UNESCO is the United Nations’ 
specialized agency for education and the 
Education Sector provides global and 
regional leadership in education, strengthens 
national education systems and responds 
to contemporary global challenges through 
education with a special focus on gender 
equality and Africa.

The Global Education 2030 Agenda

UNESCO, as the United Nations’ specialized  
agency for education, is entrusted to lead and 
coordinate the Education 2030 Agenda, which is 
part of a global movement to eradicate poverty 
through 17 Sustainable Development Goals by 
2030. Education, essential to achieve all of these 
goals, has its own dedicated Goal 4, which aims to 
“ensure inclusive and equitable quality education 
and promote lifelong learning opportunities for all.” 
The Education 2030 Framework for Action provides 
guidance for the implementation of this ambitious 
goal and commitments.

Stay in touch

UNESCO
7, place de Fontenoy
75007 Paris, France

For more information on the Switched On symposium please visit  
en.unesco.org/events/switched-sexuality-education-digital-space
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